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5 Simple Steps For Creating Your Magnetic 
Character... 

When someone comes to your Facebook, Twitter, LinkedIn, Youtube profile or blog, they 
want to know 5 things. It's your job to answer those questions inside your prospects  mind. 

The questions they want to know the answer to are: 

 

1. Who are you and why should I care anyway? 
2. So what? 
3. What business do you have teaching me? 
4. In what way are you like me and how is your story similar to the struggles I face? 
5. How can you help solve my problem? 

 

If you can answer all those questions in your story and keep your readers attention your 
chances of getting your prospect to take action is much higher.  

Think about it from your point of view when you are searching around the web for the 
answer to a problem or challenge you may be facing.  

You usually go to an article, a blog, a video, or someone's profile and make a 30 second 
decision or judgment as to whether this person can help you or not.  

If you decide they can't, then you aren't going to hang around are you?  

You'll quickly scan the page and first see if the person is talking about the same things that 
you are. Then you'll look for some kind of proof that this person knows what they're talking 
about. (After all, there are so many people who claim to have done something but don't 
really have the proof to back it up.)  

If all that stacks up, you'll then want to know if this person can help you solve your 
problem! If you feel they can, you'll want to know more and you'll take action and click the 
link at the bottom of the profile or story. 

True, or true? 

Observe yourself as you do your research in the future... watch what happens.  

Reflection is so important as a marketer! Look at your profile from a 3rd party point of view 
and decide if you had this problem and you were someone else, when you read your profile, 
would it answer the above questions? 
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If so, then you've done a fantastic job! Well done! 

 

What Do I Mean By 
Magnetic Profile? 

Well, if something is magnetic then usually objects 
are attracted to it! So, your job is to compel 
people to be attracted to you, your personality 
and your profile. If you can attract your EXACT 
target market, show them you are like them, show 
them why they should listen to you and show 

them how you can help them.... then they will be very interested in your offer. 

It's your job to craft your profile and your story for each of the social networks and your blog 
to attract your perfect customer. 

We'll be using your magnetic profile right the way through setting up your satellite channels 
and in all of your sales and marketing materials in the future. 

5 Simple Steps For Creating Your Magnetic 
Profile 

There are 5 steps you'll want to go through as you create your magnetic profile. Take your 
time, this will be work in progress. You'll want to go back to your story and profile every 
couple of months and make minor adjustments and tweaks until it's works perfectly. 

It doesn't have to be perfect. Just write it and get it out there... 

Here are the 5 steps. 

1. Grab Their Attention With Pictures & Photo's  
2. Your Background & Experience  
3. The Problems, Pains & Challenges  
4. The Solution  
5. The Call To Action 
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1. Grab Their Attention With Pictures & Photo's 
Through Your Story 

This will help grab their attention also. The eye naturally gravitates towards pictures and 
photo's. 

Do you have any photo's of holidays, experiences, you doing your hobby or passion, you 
with any guru's or people of influence, or photo's with your family, children, wife, husband 
etc etc. 

The more you can show you are a real person with real interests and hobbies, the more 
likely your prospect will relate to you. Especially if you have similar hobbies and interests to 
them. 

2. Your Background & Experience 

As you tell your story, be sure to hit on the pain points and the struggles you faced as you 
grew as a person. 

Write your story directly to your prospect. Keep it 100% true, but when your prospect reads 
it, they should think... wow, this person is just like me. 

If you have any proof, or testimonials, you could add 1 of those in here. If you have any 
images which show you doing your skill, you could add that in also. 

The more you can paint the picture, the more people will believe what you say. 

Don't write this as if you were writing a CV! That is BORING and no one wants to read that. 
Be sure to write it bearing these 3 things in mind... 

1. Conversational 

2. Interesting 

3. Emotional 

The more emotional words you can use and the more real life and conversational you can 
make it, the more IMPACT it will have on your prospect. 

People are moved by emotion!  

3. The Problems, Pains & Challenges 

Go into more detail about the problem and challenges you faced and the problems and 
challenges your prospect is also facing. 
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If you can show your prospect that you are just like them and you've experienced exactly 
what they are going through then they will start to like you and be attracted to you. Because 
if you've been through it, then chances are... you'll have an answer to their problem. (hint 
hint... your product or service!) 

Talk about this in past tense... 

If you still have the problem now, then people won't want to work with you. But, if they can 
see you HAD the problem before and now you've turned it around with your solution 
(below), then they will be attracted to you. 

4. The Solution 

Ok, so you've met your prospect where they are... in their pain and struggle and you've 
shown how you are like them. It's now time to tell how you found the solution to the 
problem (pivotal moment). 

Usually this is in the form of: 

 Trial and error, struggle and lots of learning until you found the solution to the 
problem yourself. 

 A coach who helped you see what you were doing wrong and showed you how to 
solve your problem. 

 A product or service which helped you solve your problem. 

This is a HUGE aha moment, or turning point in your life! 

The solution could have happened to you in a different way, but just be sure to explain how 
you found the solution to your problem.  

Please make sure it's true! Just think back to the problem you had... (relate it to you as an 
individual, your passion, your love and your target market). 

5. Your Call to Action 

So now your prospect likes you and is attracted to you. They've seen how you can help 
them... you MUST give them a call to action. How can they find out more about you and 
how you can help them? 

It might be a link to your blog, your capture page, a video or your product which they can 
learn more about you in order to purchase what you have to offer, get some kind of 
coaching or join you in business. 
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If you've done your job right in the previous part of your story, then everything leads your 
prospect to this bit. They will click the link to find out more. 

That is your CALL TO ACTION. Always make sure you have a call to action in EVERYTHING 
you do.  

------------------------------------------------------------------------------------------------------------------- 

Depending on where you are writing your profile will depend on if you can use photo's and 
images or links within your story. On Facebook, you can only add text... but you can add 
your photo's to your photo's section. 

On your blog you will be able to add everything in to your story. 

On Twitter you can only write a couple of lines of text. 

On YouTube you will be able to use the same profile/story as you did on Facebook. 

Start Off Small 

Get this done QUICKLY. Do not take forever on this. You'll never perfect it and you'll always 
be changing it. 

 

 

 

 

 

 

 


