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The 5-Step Formula For Creating Killer Capture 
Pages That Convert Like Crazy 

Welcome to The 5-Step Formula for Creating Killer Capture Pages That Convert Like Crazy... 
In this training we're going to discuss capture pages and squeeze pages in more detail. 

What's the Purpose of a Capture Page? 

The capture page or squeeze is the place where you capture your prospects details so you 
can build a list, add value to them and then sell them something... 

You ask for their details in return for something of perceived value... 

The more pieces of information you ask for, the lower your conversion rate becomes. 

Traditionally people ask for Name and Email address, like this... 

 

Sometimes people also ask for a phone number... 

The rule of thumb.. the more information you ask for, the less likely the person will give you 
that information. But... on the flip side, the more information that person gives you, the 
more valuable it is to you. 

Many top marketers just ask for email address now because they know they can capture the 
rest of the information further on down the line. Which increases the number of people 
who opt-in. 

The Layout of The Perfect Capture Page 

Capture pages come in all shapes and sizes and it's up to you to TEST what works best for 
your industry. 

What works in one niche may not work as well in another. 
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However, there are 5 essential elements when it comes to creating an Awesome capture 
page. 

(I know there are 6 below, but actually the video is optional, and also the Body copy and 
bullet points are optional too...) 

1. An Irresistible Offer 

2. A Compelling Headline 

3. An Opt-In Form 

4. Body Copy with Benefit-Driven Blind Bullet Points (Optional) 

5. Disclaimer, Terms of Service, Privacy Policy & Contact Pages 

6. A Compelling Video (Optional) 

As you know, I use both OptimizePress and Lead Pages to create all my squeeze pages, and 
both have numerous in-built squeeze page templates. 

It's just a matter of fill in the blanks and it's all done and generated for you! A big time saver 
and I would recommend you buy either a copy of OptimizePress or get a subscription to 
Lead Pages... 

Lead Pages is my preferred software because it is SIMPLE and EASY to use. 

Let's take a quick look at each of the components... 

 

1. An Irresistible Offer 

Now you know who your target market is, what you offer and what your actual product or 
affiliate offers are going to be, it's time to create an irresistible front end offer to capture 
names and email addresses. 

People will ONLY submit their name and email address when you offer them something that 
promises to solve their pains and problems and is something they desire. 

Coming up with the perfect angle for your complimentary gift is the BIGGEST challenge. 

People are a lot more guarded now about giving you their email address so it's got to be 
specifically targeted to your target market. 

Your complimentary gift could be: 

 A free video (10 mins in length roughly) 

 A PDF download 

http://wealthwithgavin.com/optimizepress2
http://wealthwithgavin.com/leadpages
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 An audio 

 Anything else you can think of which is perceived as valuable 

 A free chapter of your ebook 

 A piece of software 

Your free gift must be related to the actual product / affiliate program you're going to sell in 
your actual sales funnel later and ideally must set up your paid product as a solution to their 
pains and problems. 

The perfect scenario is this... 

You have identified your target market perfectly and you know their pains, challenges, fears 
and desires. 

They land on your capture page, read the headline, see what you are offering and say to 
themselves... "I need this"... 

So, they submit their details, download their free gift and consume it. 

The free gift is a little teaser to give them value up front and also aggravate their problem a 
little more. 

They go over to your sales letter, see what you are offering and buy your product.... which 
may give them the solution to their problem. (This could also be somebody else's info 
product you are selling as an affiliate). 

I recommend you get hold of a copy of Mark Joyners Irresistible Offer book. Read through it 
and start to apply the principles... 

2. A Compelling Headline 

The HEADLINE is the first thing your prospect will see when they come to your capture page. 

It must GRAB their attention and hit their pain points or promise them a benefit. 

Here's an example... 

http://www.amazon.com/gp/product/0471738948/ref=as_li_ss_tl?ie=UTF8&tag=iln-20&linkCode=as2&camp=217145&creative=399369&creativeASIN=0471738948
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The above headline uses buzz words like Amazing, Profit-Pulling, Guaranteed etc... 

It's also very specific, 100, 17 and 35% and it targets the prospects need to write headlines... 

This is actually the headline from a fantastic piece of software I use called Headline Creator 
Pro. 

Here are some headline templates which you can use and fill in the blanks... 

 The 10 rules of________________________ 

 The 7 reasons________________________ 

 The 4 mistakes to________________________ 

 The 3 habits of a________________________ 

 Get Rid of (Insert Problem) Once & For All 

 Give me (Short amount of time) and I'll (give you this result)  

 Do you recognize the 7 Early Warning Signs of (Problem that you solve)? 

These are just a couple of ideas which you can use and adapt. I recommend searching in 
Google for sales letter or capture page headline and modeling some of them. 

Don't blatantly rip them off, but feel free to use them as a template, change the words 
around to suit what you are offering. 

A couple of other things about headlines... 

1. Be specific. If it's going to save them time, tell them exactly how much time it's going 
to save them. If it's made you money, then tell them exactly how much money it's 
made you. I.e. $11,768.50 or it will save you 7 hours of time 

http://www.headlinecreatorpro.net/
http://www.headlinecreatorpro.net/
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2. Use either RED font, or black font or use a mix of those colors... 

3. Make The Headline BIG and Capitalize The Start Of Each Word 

4. Write directly to your prospect and use either PAIN & problem words or benefits in 
the headline... 

3. An Opt-in Form 

This is the form your users will submit their details through. 

Lead Pages and OptimizePress has built in buttons and forms to create the form and it 
automatically adds it to the capture page. 

Here's an opt-in form I created for one of my pages: 

 

Again, remember... the less information you ask for, the more people will submit their 
details.  

Name and Email address are pretty standard... 

Once you've created your opt-in form, it then needs to be connected to an autoresponder 
which will manage the email addresses you collect and allow you to follow up with your 
prospects. 

You then login to your autoresponder and create a series of emails to be sent out 
automatically to your prospect when they opt-in. 

There are several autoresponders we recommend. 

 Aweber 

 GetResponse 

http://wealthwithgavin.com/aweber
http://wealthwithgavin.com/getresponse
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IMPORTANT: If possible make sure your opt-in box is above the page fold. What I mean 
here is that when a prospect comes to your page, if they can't see the opt-in form without 
scrolling down, that's below the fold... 

Capture pages that convert better have the opt-in form above the fold so it can be seen 
without scrolling down... this is a general rule. 

 

 

 

4. Body Copy With Benefit-Driven Blind Bullet Points (Optional) 

IMPORTANT: More and more capture pages these days are NOT using Blind Bullet Points 
and are instead just using a HEADLINE and OPT-IN box. Much shorter capture pages... 

(Depending on which industry you are in, will depend on if your prospects convert better 
using Blind Bullet Points or not.) 

Even though you may not need them, I will explain Blind Bullet Points to you as they are 
important to know about... 

One of the great ways to compel your prospects into submitting their details into your 
capture form is to write a little bit of text in the body of your squeeze page and use 
something called benefit-driven blind bullet points. 

So, what does that mean? 

One of the main reasons people opt-in is due to curiosity... if you can promise them 
something they'll get (which they want), when they opt-in but not actually tell them the 
secret upfront, then they'll be more likely to want to know what it is. 

It's like selling the sizzle of the sausage vs. actually selling the sausage. 

The sausage is your main product which you are charging for... 

But in order to get people to buy your product, you've got to sell the sizzle up front. 

And, the same with the capture page... in order to get people to opt-in, you've got to sell the 
sizzle of your free opt-in offer. 

Here's an example from my old Networking Superstar capture page. 
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Take a look above... If you were interested in this topic, wouldn't you want to know what 
the underground website was which you can hunt for a new target market?  

Or, maybe you'd want to get access to the email templates... 

Or, maybe you'd want to know what the simple strategy was for getting old school friends 
and family 'finally' interested in what it is you're doing. 

That's what I mean by blind bullets. 

Effectively you are teasing people with what you have to offer. 

If you told them exactly what the strategy was up front, there would be no need to opt-in or 
buy the product. 

Also, you might want to write a little bit of text to spell out their problem in a little more 
detail. 

Like in the next example... 

You'll see the blind bullets and also a little bit of body copy which gives a few more benefits. 

This is the Secret C1 Wealth Funnel... 
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5. Disclaimer, Terms of Service, Privacy Policy & Contact Pages 

When a potential prospect arrives at your site and is about to give you their name and email 
address, they have the exact same worries and concerns that you would have... 

People are suspicious of other people, and especially on the Internet. 

People think you are going to spam them, sell their email address, or that you may be a 
fraud or a con person, so you've got to put their minds at rest. 

You can achieve this by having a disclaimer, terms of service, privacy policy and contact us 
page at the bottom of the page like this... 
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By having these pages on your website, it also protects you from any legal problems you 
may encounter. 

It's also important to have a disclaimer at the bottom, especially if you are showing people 
how much money they can make. 

The FTC has clamped down now on people making wild claims of how much income people 
can make, so you have to be very careful and not promise anything you cannot prove. 

Even then, you still need to have a disclaimer that explains that these results will only be 
achieved by a few people and that they may never experience the success shown on the 
site. 

The disclaimer I use at the bottom of one of my sales letters is here: 

" Earnings Disclaimer: Do not invest in this training if you think it will automatically make 
you money just because you bought it. You have to work to succeed in anything (especially 
business) and I'm neither going to hide nor apologize for that. The results I've shown here 
and in the related videos aren't typical and yours could and probably will vary. In the end, 
you may not make any money at all. It's possible you might even lose money. Know that 
before you going in, because if you're looking for the silver bullet, I'm sorry but this ain't it." 

The great thing about OptimizePress is that it allows you to generate instant Disclaimer, 
Terms of Service, Privacy Policy & Contact Pages where you just change your company name 
and contact details... 

You can also purchase LEGAL page templates to use on your websites. 

A HUGE time saver! 

6. A Compelling Video (Optional) 

Having a video on your capture page is optional. If you are good at producing video's then 
go for it. The challenge you have is that in a video it's hard not to give too much away, which 
puts the prospect off. 

If you aren't very good at video, then your it will lower your conversion rate. Having said 
that... if you can put together a compelling video with a lot of proof/screenshots etc, then it 
will increase conversion rates. 
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Sometimes it's more powerful to put a video image on the page and then tell people that 
they need to opt-in to watch the video... 

Again, this create the curiosity. 

So there you go....  A perfect awesome capture page. 

Just remember, that are hundreds of ways to create a capture page. Follow the ideas and 
methods I've taught you in this module and you'll be further ahead than 95% of the crowd. 

Below, you'll find a few examples of great capture pages... 
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Awesome Capture Page Examples 

Example 1 - The Curiosity Income Formula 
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Example 2 - Networking Superstar (Old Site) 

 



Gavin Mountford  

[5 STEP FORMULA FOR CREATING KILLER 

CAPTURE PAGES] 

 

Copyright - © Gavin Mountford 

 

 

 

 

 

 



Gavin Mountford  

[5 STEP FORMULA FOR CREATING KILLER 

CAPTURE PAGES] 

 

Copyright - © Gavin Mountford 

Example 2 - TSA Mastery 
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Example 3 - C1 Wealth Funnel 
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Example 4 - Golden Triangle of Productivity 
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